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\ Atresmedia revenue breakdown in 2023
S

Revenues by origin Revenues by division

Non Advertising Audiovisual _— -
92%
Advertising in
Audiovisual Content

2023
Net REV
€ 971 m

Co

N

Radio Others

Advertising NAR —~ —Production &
8% Distribution

Source: ANNUAL ACCOUNTS

NAR: Net advertising revenue




HIGHLIGHTS FY23
“v“

2023: A REMARKABLE YEAR

AUDIENCE LEADERSHIP... GROW IN ALL OUR DIVISIONS  EXCELLENT CASH POSITION...
| l |
TOTAL NET CASH POSITION
v 26.8% rou REveNues 271 M€ 23 M€
DIGITAL  25.5 will users AUDIOVISUAL  +2.1% o eaon
RADIO 2.9 wmil RADIO 9%
. Mill/da
Y X
... & ATRACTIVE SHAREHOLDER
...IN A POSITIVE AD MARKET ..WHILE KEEPING SOLID REMUNERATION
MARGINS
DIVIDENDS PAID
EBITDA
TOTALAD .41
MARKET 0 173 M€ 90 M€ (0.40 €/sh.)
v +2.9% (Margin=18%) DIVIDEND YIELD
(o) ~110,
'|l7'| M€ TOTAL SHAREHOLDER RETURN

(Stock market + Divid.)

~25%




\ Atresmedia FY 23 results

\ N

N oe™
In € mill. FY 22 FY 23
NET REVENUES 950.8 971.4 +2.2%
OPEX ifi-a 798.3 +2.6%
EBITDA 172.8 173.] +0.2%
Ebitda margin 18.2% 17.8%
EBIT 155.3 1553 +0.0%
Ebit margin 16.3% 16.0%
NET PROFIT N28 171.2 +51.6%
Net profit margin 11.9% 17.6%
Net profit proforma 112.9 118.5 +5.0%

11.9% 12.2%

Net profit margin




REVENUE, OPEX & EBITDA BY SEGMENT
=

In € mill
REVENUE 951 +22% 971
884 4219 903
EBITDA 173 B3 173
- 160 | -0.79% 159
OPEX
778 798 >
+2.6% 724 +2.7% 76 +1.9% 77
13 |+ms9l 14
63 | -01%| 63
Fy 22 FY 23 FY 22 FY23 FY22 £y 23

TOTAL GROUP AUDIOVISUAL RADIO

Source: Atresmedia’ s financial statements




Atresmedia key metrics (last 5 years)

In Mill €
Net Revenues OPEX EBITDA
1.039
963 971
- 951
856
ocg 791 778 798 184 173 173 173
10
2019 2020 2021 2022 2023 2019 2020 2021 2022 2023 2019 2020 2021 2022 2023
EBITDA Mg FCF Net Debt
(Net Cash)
193
18% 18% 18% 18% 147 157 135
13% 83 93 17
2019 2020 2021 2022 2023 2019 2020 2021 2022 2023 | | 2019 2020 2021 2022 2023

Source: Atresmedia’s financial statements



2024: A REMARKABLE SEMESTER

AUDIENCE LEADERSHIP... GROWTH IN ALL OUR DIVISIONS EXCELLENT CASH POSITION...
| | |
TOTAL NET CASH POSITION
TV 27.1% roca REVENUES 223 M€ 64 M€
' AUDIOVISUAL +10.9% OPERATIVE CASH
9 Mill/day
1)’¢
... & ATRACTIVE SHAREHOLDER
..IN A POSITIVE AD MARKET ..WHILE KEEPING SOLID REMUNERATION
MARGINS
2023 FINAL DIVIDEND PAID
EBITDA
TOTALAD g 4%
+5.7% (Margin=19.5%)
™v ? § TOTAL SHAREHOLDER RETURN
RADIO +4.6% 1H24

NET INCOME (Stock market + Divid.)
69 M€ ~30%




ATRESMEDIA RESULTS TH 24
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In € million 1H 23 1H 24
Net revenues 472.9 523.2 +10.6%
Opex 384.3 421.1 +9.6%
Ebitda 88.6 102.1 +15.3%
Ebitda margin 18.7% 19.5%

Ebit 80.1 93.6 +16.8%
Ebit margin 16.9% 17.9%

Net profit 59.8 69.0 +15.5%

Net profit margin 12.6% 13.2%

Source: Atresmedia’ s financial statements







TOTAL MEDIA EVOLUTION IN SPAIN FY 23
S

TOTAL MEDIA
+4.1%vs Fy2>2

23vs22 +2.9% +5.2% +2.7% +8.5% +7.3% -1.2% +15.1

vl B Q S B P
prm— ' Nz == =
TELEVISION* RADIO* SEARCH SOCIAL WEBSITES PRINT* OTHERS*
Market MEDIA
hae 30.9% 10.1% 15.9% 13.2% 6.2% 16.7 %
TOTAL MEDIA
+6.4%VsS 1H23
vs1H23 ~ 6% ~ 5% ~ 11% ~8% ~3% ~ -3%

* Includes digital advertising

Source: External estimates (Infoadex)
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\ Spanish advertising market

N
Total ad
market
5962 5958 5.694 =27
5.750 5.456
4879 g
29 4% 4% 4%
0%
8%
2017 2018 2019 2020 2021 2022 2023

— Market in €mill

L-—-s % VAR YOY

Source: INFOADEX




In Mill €

Weight

In Mill €

Weight

s : : : .
\ Categories evolution- Spanish TV Advertising

Autos

276

2019 2020 2021 2022 2023

Food

211 207
193

164

181

Beauty & Hygiene

235 .
. zz
_ 198
182

2019 2020 2021 2022

2023

r T T T T 1

2019 2020 2021 2022 2023

14% M% 9% 8% 9%

N% 12% 12% 10% 11%

12% NM% T% 13% 14%

Telecoms
227

200 198 198

2019 2020 2021 2022 2023

Finance

2019 2020 2021 2022 2023

10% 12% 13% 12% 11%

Source: INTERNAL ESTIMATES

8% 9% 8% 8%

8%

Retail

161 168 159 165

2019 2020 2021 2022 2023

8% 8% 9% 9% 10%




INn %

AUDIENCE SHARE

N° channels

TOTAL DAY
28.4 282
272 26.8 271 ’
27.3 |
26.3 26.2 25.6 255 MEDIASETESpana.

2020 2021 2022 2023 1H24

Source: Kantar Media. Total Individuals 4+

6

7

AUDIENCE SHARE
PRIME TIME

15.6 15.9
s 151 152

2020 2021 2022 2023 1H24

Source: Kantar Media. Commercial Target (25-59y)
> 10,000 inhabitants



ATRESMEDIA DIGITAL BUSINESSES
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AVOD/SVOD ATRESMEDIA SITES
ATREES >
ATREsplayer§> # 6 TH
PREMIUM
(& 1t audiovisual
group)

3.1 Mill. 024 K

o)
Monthly Video (+-|6/O yoy)
Player Users*  Subscribers

16.3 Mill. 22 Mill.
Registrations Hours of video
consumed

(June 24)

Source: Internal data. *Comscore Dec 2023 Data

Most visited sites

ranking*

24.0 Mill.

Average 1H24

Monthly unique users*

OTHERS

O smartclip
Digital agency

HHHHHHHHHHHH

Influencer
marketing



Content production and distribution
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ATRESMEDIA % ......
INTERNACIONAL 357> fmen,

Atresmedia’s
Pay TV channels

FTATV
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IN-HOUSE CONTENT
EXPLOTATION

TOTAL CONTENT

Buendia Estudios EX p LOT ATl O N
50 ATRESMEDIA: 50 MOVISTAR +

SALE

AMAZON ONISINAL

Direct sales to
Broadcasters
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\ Atresmedia international
R
60

DEEOOE. . Million househoto

% Europe;’ USA-
1% 10%

ATRESERIES

México;
21% "

Latam; |
68%

Antena 3
INTERNACIONAL

Source: Internal data
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\ Atresmedia cine
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26% box office of Spanish cinema
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Atresmedia radio audience share

2.847 2.873 2.877 20901 ATRESMEDIA %

RADIO
D

2.081
1.897 1.942 1.977
aa»
867 - 815 727 = EUROPAPY
AN
Melodiafm
2323 3223 1224 2724

Source: AIMC




